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Funeral and Life Planning

£163m 
Insurance

£247m 
sales down 6% 
(2018: £174m)

gross written premiums up 4.9% 
(2018: £235.4m)

Food

£3.7bn 
total sales, with 1.7% 
like-for-like sales increase 
(2018: £3.6bn)

Co-op revenue

£5.4bn
2018: £4.8bn

Debt

£0.8bn*

2018: £0.7bn

The numbers

Profit before tax   

£25m
2018: £44m

Total underlying profit before tax 

£64m
2018: £50m

Caring about the world we share

£29m
given back to our 
members from Co-op 
Membership

 £6m
earnt for over 4,000 
local community 
projects through our  
1% reward

and will be rolled out 
nationally by the end of 
this year. The Co-op Health 
app has been downloaded 
19,000 times.

   23
Co-op Academy  
Schools, 5 new ones 
were opened in H1 

Co-op Health
Launched

  30k
students and 10k staff 
served at our first university 
franchise store in Leeds

*Our figures are difficult to compare with last year because of a significant change to financial reporting. It doesn't change 
how we run our business but it does have an impact on our reported profit figures. There’s more information in the full report.

2,000
public spaces to be 
saved by 2022 as part 
of our Endangered 
Spaces campaign

£300m
sustainability bond to 
promote Fairtrade  
(the first UK retailer to 
issue one)
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What we achieved in H1

Recognised for  
what we’re doing
We won Grocer of the Year for 
the first time in our history - plus 
hundreds more awards for our 
people, products and innovation.

Safer Colleagues,  
Safer Communities
We continue to raise awareness that violence 
and verbal abuse is not part of the job and 
invest in things that will help colleagues feel 
safer. Over 600 colleagues gave evidence to a 
Home Office consultation.

Reaching  
new people
We had pop up shops at six of the 
UK’s biggest festivals, we’re trialling 
more ways to deliver to customers 
homes, we’re growing franchises in 
new locations and we now have over 
£2.5m weekly sales of our own brand 
products in Nisa stores.

1.7% £120m 

£3.7bn  

like-for-like sales increase
22 consecutive quarters of 
like-for-like sales growth

Total underlying 
operating profit
(2018: £80m) 

total sales (2018: £3.6bn)

The numbers

Our figures are difficult to compare with last year because of a significant change to financial reporting. It doesn't change 
how we run our business but it does have an impact on our reported profit and debt.
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What we achieved in H1

£163m £13m 

48,423 29,513

sales down 6% Total underlying operating profit  
(2018: restated £28m) 

funerals conducted 
down 9% YoY

funeral plans sold 
down 3.2% YoY

15.4%  
at need market share 
down 0.2% YoY

The numbers

11,676
number of private client legal  
cases opened 
up 13% YoY from 2018. Probate  
cases have increased 16% YoY

Relaunched Funeralcare 
strategy after in depth review
Our new strategy puts our colleagues and 
customers at the heart of what we do. We’ll 
give our customers what they want, where and 
when they need it most. All backed up by the 
care and commitment of our colleagues.

Investment in driving growth 
in Legal and Life Planning
We’ve invested in new technologies to improve 
service for clients. Colleague training and 
development has also driven a significant 
increase in volumes.

Our figures are difficult to compare with last year because of a significant change to financial reporting. It doesn't change 
how we run our business but it does have an impact on our reported profit and debt.

We’re going back to basics
To support our Funeralcare strategy we’ve 
embarked on an ambitious re-set programme, 
taking our homes back to basics. Now, when 
our customers need us, we know they’re 
getting the best experience and Co-op care.
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New product launches

£247m 5.1%
gross written premiums    
up by 4.9%

increase in members buying   
new products

The numbers

9,943
Travel Insurance policies sold 
up by 24%

16.6% 
new business premium growth

1.38m 
policies in force

Term Life
We re-entered the life insurance market, 
launching Co-op Life Cover, including  
an innovative payment holiday option,  
and we’re already protecting almost  
700 customers.

Graduated  
young drivers
We introduced an innovative 
“graduated” product for young 
drivers, saving them an average of 
£300, as a reward for safe driving.


